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Productivity Dispersion & Competition

e census data on 5200
US ready-mix concrete
producers in 1982,
1987, 1992

¢ why concrete?

- high transportation costs
- multiple markets

- homogeneous good with
physical output measure

- available instrument for
concrete market density =
construction industry

see also
Syverson
JEL 2011
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Results
1. Higher productivity and less dispersion in high density (more
competitive) markets
2. But almost as much dispersion in less competitive markets

Syverson JPE 2004

Productivity Dispersion within Firms

Commercial food division of alrge multi-
business firm with 40 operating units that .
prepare, deliver, and set-up food Y
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Chew, Bresnahan, & Clark 1990
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Alternative External Goals
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